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Globally recognised 


Blue Mountains International Hotel Management School at Torrens University 
Australia has proudly established a worldwide reputation for excellence. 


2022 


#1 hotel school in Oceania 
by subject: Hospitality and 
Leisure Management 


QS World University, 2022 


2017 


2020 


#1 hotel management school 
in Australia and Asia-Pacific 


Kantar 2020 


#3 in the world for 
graduate employability 


#1 hotel management school 
in Australia and Asia-Pacific 


TNS Survey 2017 


2013 


2015 


2019 


#1 in Australia by subject: 
Hospitality and Leisure 
Management 


QS World University 2019 


Hall of Fame for Tourism 
Education and Training 


Gold Award for Tourism 
Education and Training 


New South Wales 
Tourism Awards 2015 


Winner of Tourism 
Education and Training 


National Tourism Awards 2013 
#1 hotel management school in 


Australia and Asia-Pacific for an 
international career 


TNS Survey 2013 


2012 


2014 
Winner of Tourism 
Education and Training 


National Tourism 
Awards 2014 


Top 3 hospitality school 
in the world for Best 
Professional Success 


Worldwide Hospitality Awards 2012 


First private education 


provider in Australia to receive 
international recognition 
as a quality educator 


World Tourism Organisation 2005 
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2009 


2010 


Winner of Education and Training 

Award, recognising BMIHMS as 

the leader of hotel management 
education in Australia 


Qantas Australian Tourism Awards 2010 


Gold Award for Tourism 
Education and Training 


New South Wales Tourism 
Awards 2009 
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Professor Alwyn Louw, 
Vice-Chancellor 
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Welcome to your 
dream career 


Choosing the right place to study is an investment 
in your future — and one of the most important 
decisions you will make for your career. 


Here at Blue Mountains International Hotel Management 
School (BMIHMS) at Torrens University Australia, 

we champion the power of people to connect the 
world for good. 


I am delighted that you are considering studying with us. 
We offer our students small class sizes, industry- 
experienced lecturers, practical work placements and 
flexible learning options. With our dedicated support 
team and inclusive environment, you'll feel part of our 
community from your first day. 


This brochure covers everything you need to know about 
life at BMIHMS. You'll learn about our modern campuses, 
expert staff, online learning and unigue teaching approach. 


We have a proud heritage of delivering excellence to our 
students and subjects designed by industry specialists. 


When you graduate from BMIHMS, you will receive an 
internationally recognised degree, and leave with a deep 
connection to our values: be good, creative, bold and 
global. Or, you can continue your studies. From a diploma 
to a bachelor's degree to a master's to a PhD, our pathway 
programs enhance your learning and broaden your skill set 
so that you meet the demands of a rapidly changing world. 


Combining practical with theoretical learning, we ensure 
you're job-ready as you open the door to a world of exciting 
career opportunities. 


Warm regards, 
Professor Alwyn Louw, 
Vice-Chancellor 


BMIHMS prospectus 


Decades of rich legacy 
in education 


For more than 30 years, we’ve been launching the careers 
of thousands of Hotel Management graduates. 


As the number-one hotel management 
school in Australia and the Asia- 

Pacific (Kantar 2020), Blue Mountains 
International Hotel Management School 
(BMIHMS) offers a world-class education 
that combines practical training with 
hands-on experience. 


Our immersive learning approach has 

proven essential to the success of our 
highly employable graduates, many of 
whom are now leaders in their field. 
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Thanks to our rich, ongoing partnerships 
with industry-leading hospitality groups, 
students complete work placements 
with some of the most prestigious and 
influential brands on the planet. 


Graduating with genuine industry 
insight and internationally recognised 
qualifications, BMIHMS students have 
the skills, experience and professional 
networks to launch global careers. 


A global education 


Our innovative teaching model combines learnings from business 
and hospitality leaders around the world so that you can take your 
career anywhere. 


Swiss hospitality 
heritage practice 


We take inspiration from the Swiss 
model for hospitality education, which 
is the highest standard in the world. 


American 


management emphasis 


Adopting the American business model 
brings a globally oriented perspective. 


Asian cultural and 
economic growth outlook 


With the fastest-growing hospitality 
industry in the world, Asia provides 
invaluable insights into industry trends. 


Australian 

multicultural values 

We promote multicultural values in our 
teachings and communities to instill a 


sense of belonging and celebrate the 
contributions of all people. 
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Studying in Australia 


Australia is one of the world’s most popular places to work 
and study. Its international standards in education and quality 
of living are underpinned by strong economic growth. 
Australia is renowned for its natural beauty, cosmopolitan 
cities and diverse cultural landscape. 


SSSI 
Pa SN SN eR hy ANS 
“dy PER ¿po ¡a 20, Us é 
Don I 


BMIHMS prospectus 


o 


Be immersed in 
the industry 


When you study in Australia at Blue Mountains International Hotel 
Management School, you will enjoy once-in-a-lifetime experiences that 
will help you evolve both professionally and personally. You'll enhance 
your credentials with education valued by industry — and expand your 

job prospects in a country that offers endless opportunities. 


A world-class education system 


More than 516,000 international students study in 
Australia each year. The Australian Government has 
invested heavily to ensure that our education and 
research facilities are recognised throughout the world. 


Australian higher education institutions use market- 
leading technology and professional training systems 
benchmarked to industry standards. Our institutions 
have excellent international reputations and are used 
as models for other countries in the Asia-Pacific region. 


An international and diverse society 


Australia is a multicultural and cosmopolitan society. 
Students benefit from meeting and working with 
people from all over the world. This experience will give 
you excellent preparation for a culturally challenging 
international career in hospitality, and the chance to 
make lifelong friends beyond your own borders. 


Leura (Blue Mountains) 


Adelaide e Sydney 


O Melbourne 


Arts, culture and sport 


Expect diversity in Australia. You will have endless 
access to cultural attractions, including highly respected 
art galleries, museums and theatres, as well as world- 
class restaurants and shopping. If you are passionate 
about sport, you can watch and participate in a multitude 
of activities year-round, such as hiking, cycling, climbing, 
football, swimming and surfing. 


Work while you study 


All of our campuses are located in areas of high tourism. 
The Blue Mountains tourism industry is renowned for 
employing our students in hotels, sporting clubs and 
function centres located close to campus. Sydney, 
Melbourne and Adelaide have thriving tourism and 
hospitality sectors, ranging from five-star and boutique 
hotels to day spas, casinos, luxury yachts, sports clubs 
and outdoor adventure sport operators. City-based 
students enjoy many tourism-related job opportunities 
thanks to industry partnerships and close proximity 

to leading organisations. 


Get placed at the world's top hotels 


We offer paid industry placements with some of the most 
prestigious and dynamic organisations in Australia. 
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A dynamic industry 


The hospitality industry cuts across many sectors of the economy, 
including accommodation, travel, food and beverage, sports and 
recreation, tourism and events. These businesses share a common 
drive to create memorable experiences for their guests. 


The rewards for talented, focused 
individuals are high. No matter where 
you are in the world, the industry has 
a place for you. Service is increasingly 
important in global markets, so our 
highly trained graduates have an 
immediate competitive advantage. 


At Blue Mountains International Hotel 
Management School, we deliver degrees 
that prepare aspiring hoteliers and 
hospitality professionals to join this 
exciting industry. 
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Our courses provide students with a 
holistic understanding of the industry 


through theoretical and practical learning. 


Courses include a minimum six-month 
industry placement, which ensures that 
all our students graduate job-ready. 


You will meet passionate people from 

all around the world, who enjoy to travel 
and entertain. Together, you'll experience 
amazing career opportunities. 
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Surry Hills Campus 
NSW 


Endless opportunities 


Specialising in Hotel and Resort Management doesn’t mean you 

can only work in these industries. Your business degree will open 
up a great range of employment possibilities. Here are just some 
of the industries and roles our graduates pursue: 


Industry 


Hospitality 

Hotels and resorts 
Travel and tourism 
Airlines 
Commerce 


E-commerce 
and technology 


Education 

Finance and banking 
Public sector 

Sport and leisure 


Recruitment/human 
resources 


Media 
Sales and marketing 
Retail 


Roles 


Hotel/resort manager 


Director of food and beverage 


Rooms division manager 
Guest services agent 
Entrepreneur 

Wedding planner 
Restaurant manager/owner 
Revenue manager 
Destination marketer 
Consultant 


Business development 
manager 


Operations manager 
Human resources manager 
Business analyst 

Digital marketing specialist 


Sales manager 


Torrens University Australia 
Hospitality Industry Advisory Board 


The Torrens University Australia Hospitality Industry Advisory 
Board remains at the forefront of industry trends and needs. 
It ensures that our graduates are ready for the hospitality 


industry of the future. 


Board members include: 
Mr Scott Boyes, 

Senior Vice President 
Operations - Pacific North, 
ACCOR Hotels 


Ms Jennifer Brown, 
General Manager, 
InterContinental Hotel Sydney 


Mr Mark Bullock, 

Managing Director-Acquisitions 
& Asset Management of 

Ark Capital Partners 


Mr Matthew Cameron-Smith, 
Chief Executive Officer, 
Voyages Indigenous 

Tourism Australia 


Mr Julian Clark, 
Chief Executive Officer, 
The Lancemore Group 


Ms Jennifer Davey, 
Director, 
Horwath HTL 


Ms Tammy Marshall, 
Managing Director, The B Hive 


Mr Paul Misan, 
Chief Executive Officer, 
Kobe Jones Restaurants 


Mr Michael Rodrigues, 
24-Hour Economy 
Commissioner and COVID 
Economic Recovery 
Commissioner Investment NSW 
- NSW Government 


Mr Caspar P. Schmidt, 
Consultant & Founding Partner, 
QCC Collection Limited 


Mr James Wilkinson, 
Editor-in-Chief, HM magazine 
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10 ways we enhance 
your employability 


in Oceania by QS World 


1 Ranked #1 hotel school 
University os world University 2022 


Our world-class Hospitality and Leisure 
Management school is ranked #1 in 
Oceania and #21 globally. 


Fast-tracked undergraduate 
degrees 


Graduate with a Bachelor of Business specialising 
in Hotel and Resort Management in only 2.5 years, 
including 12 months of industry work experience. 


30 years of 
experience 


For more than three decades, BMIHMS has been 
educating future business and hospitality leaders. 
During that time, our passionate staff have 
continued to ensure that our degrees are industry- 
relevant, accumulating a wealth of knowledge 

and developing networks with industry leaders. 
Since opening in 1991, our sole priority has been 
to ensure students graduate job-ready. 
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#1 hotel management 
school in Australia and 
Asia-Pacific Kantar 2020 


In an independent survey conducted by global 
research company TNS Kantar, hiring managers 
and executives from across the Asia-Pacific 
region ranked BMIHMS as their first choice when 
recruiting hospitality management graduates. 


Unrivalled industry 
placements 


As part of our Work-Integrated Learning model, 
all undergraduates complete a 600-hour industry 
placement with a world-leading hotel group 
during their first year and again in their second 
year. Students benefit from a total of 1,200 hours 
of industry experience. Postgraduate students 
complete a 600-hour placement in their second 
year. Placements can be undertaken anywhere 

in the world, and are generally paid. 


Our Three Pillar 
approach to learning 


Our unique approach to learning is based on 
Three Pillars: professional and personal growth, 
practical skills development and academic 
development. The Three Pillars ensure that 

you graduate well rounded, worldly, confident 
and prepared for a rewarding future and career. 


Guidance from 
Success Coaches 


A dedicated Success Coach will be assigned to 
you when you commence your studies. As well 

as academic support, they will help you build 
professional networks, connect you with career 
opportunities and secure your first role after you 
graduate. With their guidance, you will be prepared 
to enter the world of work. 


Lecturers actively 
working in the industry 


Learn from leaders who are actively working in the 
hospitality industry. Guided by expert lecturers 
and industry guests, you will analyse current 
trends, issues and case studies to develop your 
critical thinking. Graduate knowing that you are 


prepared for today’s ever-changing business world. 


Global alumni 
network 


Across the globe there are BMIHMS alumni working 
in many different industries. This supportive 
network comprises more than 7,500+ graduates 
who regularly collaborate and assist students and 
graduates with networking and job opportunities. 


Our simulated 
hotel environment 


In your first two years, you will live and study ina 
simulated hotel environment, where you'll work in food 
and beverage preparation and service, housekeeping 
and front-office roles. Grooming, time management 
and guality service guickly become second nature. 


BMIHMS prospectus 


Our unique 
Three Pillars Approach 


Your career is our number-one priority. We focus on 
developing your work-ready skills to help you become 
a highly sought-after professional valued by employers. 


We believe in delivering an educational curriculum that balances skills 
training, academic study and professional development. 


Our courses combine university teaching with mentoring 
and individual coaching by industry professionals. 


Designed to give you the best chance of success, 
our teaching and learning philosophy is based on: 


The Three Pillar approach 
1. Professional and personal growth 
2. Practical skills development 
3. Academic development 


Professional 
& personal 
growth 


Academic 
development 


Practical skills 
development 


This philosophy is the foundation of all our practices. 


The thousands of successful graduates we’ve educated 
are proof that it works. 
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Dr Greg Harper 


Pro Vice-Chancellor 
Business and Hospitality 
Torrens University Australia 


Welcome to Torrens University Australia, where 
our aim is to prepare you for the workplace. 


Blue Mountains International Hotel Management School 
not only provides you with an education - it offers you 
a pathway to career progression and continued success. 


In consultation with our extensive alumni network and 
industry connections, our programs help students progress 
their careers into senior management and hotel leadership 
positions. Students benefit from our extensive international 
connections within the hospitality industry. 


Studying at BMIHMS provides you with a complete and 
comprehensive learning experience, by combining academic 
scholarship, applied training and industry immersion. 


Small class sizes allow for valuable one-on-one interaction 
with lecturers, tutors and instructors. Many of our staff 
actively work in and research the tourism and hospitality 
industries. This gives students the opportunity to learn 

from current practitioners who have strong links to the 
industry. As a student of BMIHMS, this ensures your learning 
experience is relevant, current and in keeping with best- 
practice in the global hospitality industry. 


As a graduate of BMIHMS, you will join a strong, connected 
cohort of exceptional individuals who have forged successful 
careers in the hotel and hospitality industries. 
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Associate Professor Simon Pawson (PhD) 


Associate Dean 
Division of Hospitality 
Torrens University Australia 


We look forward to you joining us here at 
Torrens University, where we have built an innovative, 
forward-thinking university with a strong heritage. 


Hospitality and hotel management education needs to be 
engaging, industry relevant and enjoyable. After all, we are 
preparing graduates for leadership roles in a truly global 
industry - and our courses and student experiences are 
very much reflective of this. We have an amazing team of 
academics, Success Coaches, industry consultants, learning 
designers and campus directors who bring this vision to life 
for students every day. 


Our immersive curricula is designed in partnership with a wide 
range of leading industry partners, ensuring that the skills and 
knowledge you gain are those most sought after by employers 
in hospitality. 


As a globally recognised hotel management school for 
excellence, we are passionate about ensuring our students 
become highly employable. This is achieved through our 
unigue Three Pillar approach: a balance between academic 
achievement, practical skills development and personal and 
professional growth. We provide our students with flexible 
study options, first-class facilities and cutting-edge teaching 
practices delivered with the best technology to deliver the 
highest-quality education online and on campus. 


As a graduate, you will be eguipped with a university 
gualification, plus the professional acumen and experience 
you need for a fast-tracked career in one of the most diverse 
and dynamic industries in the world. 


Our promises 


We're committed to your employability. As well 
as delivering high-guality education, we set you 
up for success beyond the classroom. 


We connect you 
with experts 


You will graduate with your own 
professional network of employers 
and mentors. 


We champion 
your success 


With our focus on social 
entrepreneurship, you will be 
prepared to make your mark and 
deliver positive change to the 
world around you. 


We open doors 
to opportunity 


Students can uncover global 
opportunities and networks thanks 
to our industry placement programs. 


We value your 
contributions 


We give you the freedom to choose 
how and when you study. You're 

in control of creating the learning 
experience you're after. 


Your classroom 
acts as a hotel 


At our Leura (Blue Mountains) campus, you get the unique 
opportunity to live, study and train in a simulated hotel environment. 


Blue Mountains International Hotel Guided by our expert team of academics 
Management School (BMIHMS) offers who know the ins and outs of the 

a truly unique experience that allows hospitality industry, you'll balance theory 
students to directly apply the knowledge with applied learning and training, 

and skills they learn in the classroom building a well-rounded skill set. 


to an environment that reflects their 


You'll have the opportunity to learn and 
future workplace. hi DREIER 


operate in all areas of hotel management, 


Operating as a simulated hotel including food and beverage preparation 
environment, BMIHMS is where and service, housekeeping and front- 
undergraduates come together office duties. With this experience, you'll 
to both live and train at our Leura be prepared for the realities of multiple 
(Blue Mountains) campus. roles in a highly dynamic industry. 
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Innovative 


learning 


Take your learning to the next level through our immersive 
Virtual Reality (VR) and Extended Reality (XR) experience. 


Torrens University Australia has been 
recognised as one of Australia and 

New Zealand’s Most Innovative 
Companies for its investment in future 
focused technology and the latest virtual 
reality (VR) and extended reality (XR) 

in the curriculum. 


The centerpiece of this innovation is our 
BMIHMS Virtual Hotel, where students 
are immersed in a virtual where students 
engage in structured role-play getting 
real-time feedback as they move through 
different scenarios. Whilst it won't 
replace the tactical nature of face-to- 
face learning, this exciting tool has the 
potential to allow for on-demand learning 
like never before. 


Watch the video 
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Employers love 
our graduates 


Recruiters in the hospitality sector actively seek to employ graduates 
from Blue Mountains International Hotel Management School 
thanks to our holistic approach, which is as much about education 
as it is workplace preparation. 


Business and management 


BMIHMS delivers dynamic business 
degrees that prepare you for leadership 
and managerial roles. You'll be qualified for 
analytic and strategic positions in many 
departments, including finance, marketing 
and human resources. 


Professional image 


Your reputation in the workplace is not 
only dependent on the skills you bring, but 
also the way you present yourself. Here, 
students are required to wear corporate 
attire throughout their studies, preparing 
them to meet five-star industry standards. 


Growth and development 


As well as practical capabilities and 
technical knowledge, we focus on 
developing your transferable skills — 
such as confidence, discipline, teamwork, 
leadership and critical thinking - to help 
you succeed in any field. 
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Learning environment 


You'll enjoy a blended approach to 
learning that encompasses lectures, 
tutorials, seminars, industry tours, group 
work and individual coaching, resulting in 
an engaging and stimulating environment. 


Hands-on training 


Our Leura (Blue Mountains) campus is 

an immersive space where you'll gain 
valuable hands-on experience thanks to its 
simulated hotel environment. As a Bachelor 
of Business student, you'll undertake food 
and beverage subjects during your first 
year, mastering the fundamentals and 
gaining a well-rounded understanding 

of the industry, from management to 
operations. 


With hands-on experience, you'll be 
prepared for success in the workplace 
no matter which field you pursue. 


Industry benchmarking 
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Bachelor of Business 
International Hotel 
and Resort Management 


When you enter the hospitality industry, you'll create products — food, 
drinks or an experience — and have the chance to work anywhere in the 
world. Being a growth industry, there is high demand for skilled staff. 


Farn the right gualifications and very soon you'll find yourself in a senior 
position, managing teams and exciting projects. 


During the first two years of your 
Bachelor of Business degree, you will 
study at our Leura (Blue Mountains) 
campus. In addition, you will complete 
industry placements to build practical 
experience alongside professionals who 
can impart the realities of your 

chosen field. 


At our Leura (Blue Mountains) campus, 
you'll live, work and study in a simulated 
hotel setting. This gives you the unigue 
opportunity to put theoretical knowledge 
into practice. 


You'll build hands-on experience in 

all aspects of day-to-day operations, 
including guest relations, front-office 
management, food and beverage service, 
housekeeping and property management. 


In the final six months, you will focus 

on business management. For this last 
installment of your studies, you will move 
to our Surry Hills campus, where you'll be 
surrounded by Sydney's best hospitality 
offerings and employment opportunities. 


Course information 


Entry reguirements 


Bachelor of Business: 2.5 years 


Age: 17 + 9 months 


Associate Degree of Business: 2 years 


Diploma of Business: 1 year 


Industry experience units: 2 x 6-month 
blocks (refer to diagram) 


Campuses: Leura (Blue Mountains) and 
Sydney 


Intakes: January, April, July, September 
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English language proficiency: 6.0 IELTS 
(academic) or eguivalent 


Gualification: Australian Year 12 
certificate or international eguivalent 


Career outcomes 


Armed with a Business degree, 
graduates have the flexibility to work 
in many sectors across a wide variety 
of roles. Graduates commonly find 
employment in five-star hotels and 
resorts, and many obtain sought-after 
management traineeship positions. 


Your course structure 


Year 1 


Diploma (one year) 


Term 1 (10 weeks) 


4 subjects 
Leura campus (residential) 


Term 2 (10 weeks) 


4 subjects 
Leura campus (residential) 


Term 3 (10 weeks) 


Industry placement 


Term 4 (10 weeks) 


Industry placement 


Year 2 


Year 3 


Associate degree (two years) 


Term 5 (10 weeks) 


4 subjects 
Leura campus (residential) 


Term 6 (10 weeks) 


4 subjects 
Leura campus (residential) 


Term 7 (10 weeks) 


Industry placement 


Term 8 (10 weeks) 


Industry placement 


Bachelor’s degree (two and half years) 


Term 9 (10 weeks) 


4 subjects 
Sydney campus (non residential) 


Term 10 (10 weeks) 


4 subjects 
Sydney campus (non residential) 


Diploma of Business (International Hotel and Resort Management) CRICOS 089927F. Associate Degree of Business (International Hotel and Resort Management) CRICOS 089926G. Bachelor 
of Business (International Hotel and Resort Management) CRICOS 089925G. *Students who don't meet IELTS 6.0 may apply for our intensive English Language Program (ELP), run by Torrens 
University Language Centre (TULC) (CRICOS 033896). Details are available online: bluemountains.edu.au/apply/international-applicants/reguirements 
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Bachelor subject descriptions 


Year 1 


Business Academic Skills 
BUS106BM 


This subject introduces the skills needed to learn 
effectively in a business context. Topics covered include 
communication, information skills, reflection, critical 
thinking and analysis. Support will be provided over 

the course of the subject to help you gradually acquire 
the necessary skills for academic and professional 
development. You will be exposed to a wide range of 
business texts, scenarios, and environments, allowing 
you to develop your capacity to learn, think critically, 
communicate effectively, and act professionally. 


Understanding People and Organisations 
BUS107BM 


The rapidly changing nature of work demands a set of 
personal skills to remain professionally competitive and 
resilient. This subject will support your ability to reflect, 
evaluate feedback, and implement techniques to support 
your self-development of these personal skills. You will 
be introduced to a range of cultural and social theories, 
emotional regulation theories, and self-management 
strategies to explore a deeper understanding for working 
better with others throughout your career. These theories 
and concepts will help you develop self-awareness as an 
essential foundation for your new learning journey and 
develop essential personal and professional ‘smart skills’ 
that will enable you to thrive in an increasingly complex 
and dynamic world of work. 


Food and Beverage Cost Control 
HTL103BM 


This subject is a practically oriented subject focused on 
developing knowledge of current food and beverage control 
practices in a hotel and resort restaurant context. Through 
applied training, augmented reality and theoretical classes, 
you will improve your awareness of kitchen and restaurant 
management, including hygiene, work safe practices, 
ordering and stock control, budgets and rostering. During 
theory classes you will learn how to analyse a menu in order 
to manage revenue and cost control with a legal 

and sustainable focus. 
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Introduction to the Accommodation Sector 
HTL104 


In this subject you will gain Knowledge and awareness 
about the history, nature, size and scope of the global 
tourism industry, with particular focus on the 
accommodation sector. Learn about the diversity 

of the accommodation sector, ownership models, hotel 
departments and operational structures. In addition, you 
will use immersive technology to understand hotel facilities. 
The subject will also focus on contemporary issues and 
trends that shape the development of the sector. 


Guest Experience and Service Management 
HOS103BM 


To remain competitive, the accommodation sector needs 
to understand what their guests want and how to deliver 
a guality guest experience (rational and emotional) that 
goes beyond the product or service offering. You will be 
introduced to key concepts associated with managing 
service experiences in a highly competitive global 
accommodation sector. You will examine and apply ways 
to improve guest experiences and create positive emotions 
in guests. Additionally, you will analyse customer journey 
mapping technigues, strategies to manage and co-create 
guest experiences and metrics of guality, satisfaction, 
and loyalty. 


Financial Operations 
BUS108BM 


This subject prepares you to become a “people person 
who loves numbers and a numbers person who loves 
people”. You will be introduced to the language of money 
in real-world settings to help make better business 
decisions as future leaders in the accommodation sector. 
This subject has a practical approach, providing you with 
opportunities to make better business decisions through 
an understanding of financial performance and financial 
position. You will examine accommodation industry relevant 
financial leadership functions, such as financial statement 
analysis, budgeting, cost-volume-profit and sustainable 
performance evaluation. 


Meetings, Incentives, Conferences and 
Exhibitions 


HTL105BM 


This subject introduces you to the Meetings, Incentives, 
Conferences, Exhibitions (MICE) sector. You will gain an 
appreciation of the size, scope and importance of key 
business events that may be hosted by hotels or resorts, 
and are a major source of revenue for catering, meetings 
and accommodation in hotels and resorts. You will analyse 
planning reguirements for MICE, how to pitch for MICE 
business, and the impact of technology on MICE with 

an appreciation of sustainable outcomes. 


Food and Beverage Operations and Service 
HOS102BM 


This is a practical based subject that introduces you 

to food and beverage operations appropriate to the 
accommodation sector. Through a series of workshops, 
you will gain experience and practice your skills in 
readiness for your placement in a range of food and 
beverage outlets. The key focus of this subject is to 
broaden your understanding of the operational aspects 
of food and beverage service, whilst giving you the 
opportunity to develop and apply theories, concepts 
and skills in a practical environment. 


Industry Placement I Part A & Part B 
IPA101BM & INPB6O5BM 


Industry Placement is a critical component of the 
Bachelor of Business (IHRM) program. The aim of Industry 
Placement is to introduce you to the work environment. 

It is designed to expose you to a position in a hotel/ 
hospitality industry. 


You are first prepared for Industry Placement by attending 
workshops on the preparation of recruitment and selection 
documentation and practice your interview skills. You 

will be reguired to complete IPA101BM and IPB101BM 
consecutively. Your placement needs to be with an 
approved employer in a Food and Beverage context 

in the hotel/hospitality industry. 


Whilst on placement you are provided with opportunities to 
further develop interpersonal skills through the SmartSkills 
Framework (SSF), your career pathway and enhance your 
operational skills and knowledge. This subject further 
provides the opportunity for you to begin to reflect upon 
the relationship between your academic studies and the 
workplace environment. 


Year 2 


Business Law 
BUS203BM 


Business Law introduces you to the basic principles of 
the relevant State and Commonwealth laws relating to 
tourism and hospitality industry, with international case 
study comparisons. Emphasis is placed on areas such 

as liability, risk identification and mitigation, resolution 
and legal problem solving. You will engage in group 
presentations, review and analysis of contemporary real- 
world case studies, as highlighted in current news media 
and academic articles. 


Talent Management 
BUS206BM 


This subject provides a comprehensive introduction and 
overview of the theory and practice of Talent Management. 
You will discuss how it has become aligned with developing 
workplace culture, organisational goals and business 
competitiveness, and how it contributes to a range of 
desirable outcomes, such as organisational performance, 
employee productivity, satisfaction and community well- 
being. You will identify and analyse a range of approaches, 
functions and models, to determine the impact of talent 
management policy and practice on the individual, the 
organisation and the broader community. You will explore 
ways in which the leadership and strategic management 
styles influence the development of Talent Management 
philosophies and processes specifically with reference 

to hospitality and tourism enterprises. 


Business Research 
BUS207BM 


Embarking on research in any discipline is a serious 
undertaking. Business decisions are based on information 
interpreted through valid data. This subject will develop 
your research methodology skills essential for completing 
research projects and for making quality business 
decisions. You will evaluate appropriate research strategies 
used in hospitality and tourism industry and learn the 
necessary skills and practical tools to undertake and 
complete the research process of collection, analysis, 
interpretation and presentation of research. 
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Rooms Division 1: Housekeeping 
HTL203BM 


Housekeeping and property maintenance are key elements 
in a hotel or resort organisation. You will develop practical 
skills combined with theoretical knowledge of financial and 
managerial responsibilities to enable you to operate 
accommodation services successfully. This subject is a 
combination of both practical (applied) and theoretical 
learning. Classes will be delivered in online workshops or in 
hands-on classes. You will demonstrate your housekeeping 
skills and knowledge within the practicum laboratories or 
within a simulated environment. 


Sales and Marketing 
BUS208BM 


This subject will equip you with the distinction between 
sales and marketing in a hotel and resort environment. 
Learning will be covered in key principles of sales and 
marketing, including consumer decision-making principles, 
segmentation, pricing structures and distribution channels. 
You will gain an overview of a typical hotel and resort 
marketing structure and potential promotions. 


Rooms Division 2: Front Office 
HTL204BM 


Front Office is a key contributor to any lodging and hotel 
business. A thorough understanding of guest expectations 
and service delivery is of the utmost importance to ensure 
business survival. This subject introduces the roles of the 
Front Office as a key component of the Rooms Division. 
This will include an introduction to Work Health & Safety, 
and Security. You will obtain a working knowledge of a 
Property Management System, practise reservations and 
check-in/out procedures, night audit as well as complaint 
handling skills, supported by Virtual Reality technology. 


Environmental Sustainability for Hotels 
and Resorts 


HTL205BM 


The growing awareness of environmental issues is creating 
operational costs. In this subject you will discuss sound 
environmental practices and long-term operational 
sustainability. Your knowledge of contemporary facilities 
and operational practices will be developed while 
investigating the broad range of critical design decisions 
available. You will apply techniques to identify location 
challenges, and recommend and justify decisions, 

with a focus on environmental sustainability. 
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Revenue Management 
HTL206BM 


Hotel Revenue Management Process depends on economic 
and market factors, business strategy and customer 
psychology. Each of these perspectives provides unique 
insights into the pricing decisions and sales and marketing 
strategies and what sales channels the hotel uses. You 

will learn to identify and explore opportunities for revenue 
optimisation in different departments of the hotel. You will 
be able to integrate your knowledge with the remaining 
components of the marketing mix, and evaluate its 
effectiveness in achieving organisational objectives. 


Industry Placement ll Part A & Part B 
IPA201BM 


Employment is an excellent opportunity for you to develop 
knowledge, skills and abilities in your chosen discipline. 
The aim of Industry Placement is to introduce you to the 
work environment external from the school. 


Whilst on placement you are provided with opportunities to 
develop your career pathway and enhance your operational 
skills and knowledge in Rooms Division or Food and 
Beverage. This subject further provides the opportunity 

for you to reflect upon the relationship between your 
academic studies and the workplace environment. Combine 
professional experience with your qualifications while 
undertaking an industry placement of 600 hours in total 
over two terms. 


Year 3 


Services Marketing 
BUS301BM 


We live in a service-dominated economy where the 
marketing of services is crucial for the success of 
businesses. The aim of this subject is to provide you with 
the theoretical and practical approaches for the marketing 
of services. You will explore the key differences between 
services and products, which necessitates a unique set 
of marketing strategies to thrive in competitive service 
industries. You will examine the various elements of 
services marketing to match the ever-changing customer 
needs with services offered by businesses, while being 
conscious of the competitive landscape. 


Strategic Hotel Management 
BUS306BM 


Strategic planning is an organisation’s process of defining 
its strategy or direction and making decisions on allocating 
its resources accordingly. You will examine the total 
enterprise, the industry, and the competitive environment 
in which it operates. The emphasis is on further developing 
and fine-tuning your critical thinking and decision-making 
skills to formulate strategic planning by reviewing a number 
of case studies. 


Hoteliers and Destination Management 
HTL304BM 


Hotels and resorts do not operate in a vacuum. They are 
situated in a specific destination. They may be located in 
a city or rural region, on an island, a wealthy or developing 
economy. This subject integrates learnings from your 
study thus far into a sophisticated understanding of 

your role as a hotelier within a destination. How do you 
collaborate with other hospitality service providers, 
government organisations and the community to ensure 
ethical operations, with local backward linkages, respect 
for local culture and inclusion in the workforce, as well as to 
protect and enhance the local environment? Sustainability 
considerations for people, place and profit are explored, 
utilising multiple case studies and with reference to the 
United Nations Sustainability Development Goals (SDGs). 


Hotel and Resort Design 
HTL305BM 


Hotel and Resort Design looks at the feasibility process 
in relation to concept development, planning and design 
for accommodation. The subject considers design from 
inception to completion, sustainable design practices 
and the impact of design on all aspects of the operation’s 
management. In the first 5 weeks you will consider 
feasibility, then move into facilities (now that we have 
the information we need to make the decision). 


Entrepreneurship and Innovations 
BUS307BM 


This subject introduces you to theories of entrepreneurship, 
value creation and innovation. Hospitality is a highly 
competitive industry that seeks new ways to achieve 
efficient performance and unique personalised customer 
experiences. Value creation through innovation in business 
is important because it has the capacity to positively 
transform the hospitality industry. You will collaborate in a 
small team to develop and pitch a feasible business case 
proposal for investment or approval. 


Ethics in Decision Making 
BUS308BM 


This subject reviews specific ethical frameworks for making 
decisions in complex situations, with particular reference to 
hotels and resorts. You will connect with themes you have 
been introduced to, such as broad aspects of sustainable 
development, corporate responsibility, stakeholder thinking, 
corporate governance and accountability for diverse 
stakeholders - employees, guests, community as well as the 
environment. How do organisations measure the impact of 
their decisions and how do they make decisions that aim 

to minimise adverse impacts of their operations on their 
stakeholders and local communities? You will engage in 
reflection of contemporary case studies and group debate as 
you explore ethical dilemmas in the hotel and resort industry. 


HOTS Hotel Operational Training Simulation 
HTL306BM 


In a knowledge-driven and technologically mediated 
business environment where practices are constantly 
evolving, it is important for managers to have the necessary 
capabilities to access and interpret technical knowledge 

to initiate change. This is certainly the case in the very 
competitive and ever-changing hospitality industry. 
Managers must be able to critically think and analyse 
circumstances to make the best strategic management 
decisions. 


The goal of this subject will be to immerse you in a hotel 
business simulation that will reinforce and reward strategic 
and critical thinking. You will compete in groups within the 
Hotel Operations, Tactics and Strategy Simulation (HOTS) 
where you will be challenged to exercise judgement and 
optimise organisational outcomes as you run a hotel. 
Furthermore, you will study key theories and concepts 
underpinning revenue and yield management to develop 
strategic plans within the context of contemporary hotel 
and hospitality management. 


The Leadership Experience 
HOS301BM 


Leadership can define the success of an organisation. 
Leaders inspire, motivate, support and engage their teams 
and others not only to achieve shared goals, but also to 
drive the entire organisation forward through an ever- 
changing business environment. You will review multiple 
concepts of leadership qualities and styles, and reflect on 
your own leadership style and behaviour through a blend 
of experiential activities, and a robust critical approach 

to leadership in practice in contemporary real cases, 

with a focus on hotel and resort organisations. 
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Master of 


International 
Hotel Management 


This course is designed for experienced professionals who want to 
change careers into hospitality management, or for anyone with an 
undergraduate degree who wishes to deepen their expertise. 
Depending on your level of experience, intensive practical workshops 
in food and beverage as well as hotel operations are available for you. 
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Hospitality is a dynamic and fast-growing 
international industry. We developed this 
course in response to demand for 
professionals with higher-level 
qualifications, and from competitive 
individuals wishing to accelerate their 
career progression. If you're looking for 

a business career that allows rapid 
development, has scope for travel and 

is fast paced and people-oriented, this 
is the program for you. 


Including a six-month industry 
placement, this course is designed to 
prepare you for a management position 
with a leading hotel. 


Thanks to our partnership with STR Data 
Solutions, we've also integrated one 
externally accredited program into this 
postgraduate course, giving you the 
unigue opportunity to gain extra 
gualifications. The Certification in Hotel 
Industry Analytics (CHIA), which is 
recognised by the industry, giving you 

a competitive edge upon graduation. 


Course information 


Career outcomes 


Postgraduate Certificate: 6 months 


Master's Degree: 2 years 


Industry experience unit: 1 x 6-month 
(refer to diagram) 


Campuses: Sydney, Melbourne and 
Adelaide 


Intakes: January, April, July, September 


Entry reguirements 


Age: 21+ 


English language proficiency: 6.0 
IELTS (academic) or eguivalent” 


Master: Recognised bachelor's degree 
(any field) 


Graduate Certificate: Recognised 
bachelor’s degree or 3 years+ 
managerial/ supervisory work 
experience 
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There is an enormous range of positions in 
the hospitality industry, so there is no need 
for you to get stuck in any one department 
or sector. Even if you choose to stay with the 
same employer, over a few years you could 
move from concierge to front desk, sales, 
food and beverage, event manager, 
reservations manager and beyond. 


© SHARE 


Your course structure 


Year 1 Year 2 
Graduate certificate (6 months) Master’s degree (2 years) 


Term 1 (10 weeks) Term 5 (10 weeks) 


2 subjects Industry placement 


Term 2 (10 weeks) Term 6 (10 weeks) 


2 subjects Industry placement 


Term 3 (10 weeks) Term 7 (10 weeks) 


2 subjects 2 subjects 


Term 4 (10 weeks) Term 8 (10 weeks) 


2 subjects 2 subjects 


Graduate Certificate in International Hotel Management CRICOS 089932J. Master of International Hotel Management CRICOS 089931K. #Students who don't meet IELTS 6.0 may apply 
for our intensive English Language Program (ELP), run by Torrens University Language Centre (TULC) (CRICOS 033896). Details are available online: bluemountains.edu.au/apply/ 
international-applicants/reguirements 
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Master subject descriptions 


Year 1 


Hotels and the Guest Experience 
HGE401BM 


In this subject, you will critically examine and apply key 
guest experience concepts in the design and management 
of hotel guest experiences. You will be introduced to the 
fundamental concepts associated with tourism, hospitality 
and hotel services. Learn about guest experience theories, 
and how to stage, manage and co-create experiences that 
elicit emotional responses, leave lasting impressions and 
ensure business success. 


Managing Food and Beverage Operations 
MFB402BM 


This subject will introduce you to the skills and 

knowledge required for effective food and beverage (F&B) 
management. With a focus on the hotel industry, it has 
both a theoretical and practical component. You will gain 
an insight into the range and scope of F&B establishments, 
and the trends that are impacting these operations on a 
local and global scale. In the practical component, you will 
gain working knowledge of the roles and management 
functions required to operate successful hotel F&B outlets. 
With a balance of theoretical elements, applied training, and 
immersive learning opportunities, you will be equipped with 
the essential skills and knowledge to lead a successful F&B 
operation. 


Management of Rooms Division 
MRD403BM 


This subject focuses on front office and housekeeping as 
critical functions of rooms division in hotels by analysing 
theory and practical components pertaining to delivering 
quality guest experiences. In the practical component, 
you will gain a working knowledge of a hotel property 
management system as a guest service agent and 
demonstrate practical housekeeping skills required for 

a room attendant role. You will learn these fundamental 
practical skills, combined with theoretical knowledge, 
that will prepare you to manage and lead teams 

in rooms division. 
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Service Design and Management 
SDM404BM 


In this subject, you will analyse the management of services 
in a hotel, and the concepts and practical implications of 
providing exceptional services. Following an overview of 
the role and nature of services, you will learn to assess the 
performance of service by frontline employees and apply 
strategies for managing service behaviours. You will be able 
to demonstrate a deep understanding of service design 
concepts and their application in hospitality businesses. 


Contemporary Hotel Marketing 
CHM601BM 


This subject introduces the principles of marketing, 

such as market segmentation and consumer behaviour, 

in the context of the hotel industry, and illustrates the 
interdependent relationship between the hotel sector 

and the tourism industry. Students are required to locate, 
critically appraise and interpret marketing intelligence 

in order to develop an effective and ethical marketing 
strategy. They will then learn to measure and monitor the 
success of their strategy against organisational objectives. 


Leadership for Global Hospitality 
LGH602BM 


Effective leaders have always been expected to be able to 
solve new problems, capitalise on new opportunities and 
navigate through the ever-changing landscape of business. 
Leaders inspire, motivate and engage others to not only 
achieve but surpass worthwhile goals. Leadership is needed 
at all levels within a hotel. 


The aim of this subject is to prepare students embarking 
on leadership roles within hotels, and the rigours of the 
responsibility by providing a basis for understanding of 
what leadership is, what leaders do to be effective, ethical 
and successful in the context of the global hotel industry. 
The subject does this by exploring the core theories 

of global leadership as well as new emerging thought 
leadership discourse. 


Hotel Finance and Revenue 
HFR6O3BM 


Hotel Managers must provide leadership in creating a 
culture that focuses on optimizing the totality of hotel 
revenue throughout in order to maximize profitability. 
Hotel Managers must also be able to interpret financial 
reports to enhance their capacity to make guality decisions 
in a timely way in a dynamic environment that is strongly 
influenced by the perishable nature of its products and 
services. This subject allows students to develop the 
knowledge and skills necessary for effective revenue 
management and financial reporting. 


Year 2 


Technology, Innovation and Intrapreneurship 
TII604BM 


This subject provides you with an overview of the current, 
emerging and disruptive technologies that are changing the 
hotel industry - from the way we design products and 
experiences to how we engage guests. Acting as an 
intrapreneur, you will learn to critically analyse the process 
of constructing and implementing technological innovation 
to ensure such innovation becomes a competitive 
advantage to a hotel. 


Industry Placement I Part A & Part B 
INPA605BM 


Industry placement is a key component of the master's 
program, designed to give students real world experiences 
in their pursuit of practical operational and leadership skills. 
During their external practicum from the school within 

a hotel organisation, students will be able to link their 
studies to the workplace environment, optimise their career 
pathway and meet industry expectations. 


Students are required to complete 600 hours of placement 
over two study periods. 


Business Research for Hoteliers 
BRH606BM 


An essential component of decision-making in business is 
research. Business Research Methods familiarises students 
with the advanced skills and knowledge required for 
completing research projects at the post-graduate level 
and for making high quality business decisions. Specific 
attention is given to the process of planning, data collection 
techniques, analysis, interpretation and presentation of 
research. The combination of BRH606 and IAP607, enables 
students to develop a comprehensive understanding 

as to how research concepts relate to and supports the 
successful completion of the IAP607 project. Students will 
develop a research proposal in BRH606 that will provide 
the framework for their IAP6O7 project. 


Independent Critical Analysis Project 
IAP6O7BM 


In this capstone subject, students have the opportunity to 
demonstrate the core attributes of written communication, 
information literacy, synthesis of complex information, and 
logical and critical thinking. This is achieved by completing 
a substantive hotel consultancy project based on 
experiential learning and the analysis of an actual business 
situation and/or contemporary topic that has significance 
to industry. 


Strategic Hotel Management 
SHM608BM 


Utilising an online simulation, the subject introduces 
students to a set of contemporary strategy concepts, 
theories and practices to help them think and act critically 
and creatively to manage a competitive and sustainable 
hotel and solve the business problems they will encounter 
as leaders now and into the future. 
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Master subject descriptions 


Elective specialisations 


Business Events in a Global Context 
BEG6O9BM 


Business events contribute to the community and industry 
through shared social and economic contexts, in which 
people meet to share ideas, sell products, advance 
knowledge, network and build relationships. Business 
events in a global context aims to develop students’ 
knowledge, skills and abilities to astutely examine the 
global economic, social, political and environmental 
influences impacting stakeholders and affiliated 

MICE associations. 


A key focus of this subject is providing an overview of 

the environment of meetings, conventions and expositions 
integrate with the hospitality and tourism industry. 
Students are guided through the complexities associated 
with planning, managing and staging a variety 

of business events. 


Sustainability and the Environment 
STE610BM 


Environmental Sustainability involves making decisions 
and taking action in the interest of protecting the natural 
world with particular emphasis on building organisational 
capability, practices and processes. Students will be 
introduced to the impacts that hotels have on our natural 
environments and be encouraged to explore strategies 
hotels can develop to be more sustainable. 
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Hoteliers and Global Tourism 
HGT611BM 


The aim of this subject is to critically examine the 
relationship between the hotel sector and the broader 
tourism industry, which is one of the largest in the world. 
The subject builds on contemporary events and literature, 
with a particular focus on social, political, economic and 
environmental issues. Students will critically reflect on 
stakeholder involvement across sectors. 


Entrepreneurship for Hospitality Leaders 
EHL604 


Visionary attitudes can transform existing organisations 
through commercialising new ideas. This subject examines 
the fundamentals of entrepreneurship, innovation 

and creativity as they apply to hotels and hospitality 
organisations competing in an internet-enabled world. 
The subject will also address commercialising a new 
business, product or service concept from inception 

to market, with a focus on leveraging evolving distribution 
channels and disruptive technology. 


Academic facilities 


The campus has first-class teaching facilities that 
include lecture and seminar rooms, commercial kitchens, 
a demonstration cocktail bar, three training restaurants, 
a fully equipped housekeeping demonstration training 
lab and computer rooms. Our three training restaurants 
allow you to experience the different food and beverage 
environments you will find in hotels. 


All students have access to academic information, 
campus events and subject materials. 


In our professionally staffed libraries you can access 
approximately 10,000 hard-copy book titles, and a 
further 2000 e-books via the library catalogue. BMIHMS 
subscribes to two online encyclopedias, 33 databases 
and a vast collection of case studies. All of our staff hold 
professional academic qualifications. 


Accommodation 


Students live in twin share, hotel-style rooms, 

which contain a television, a private en-suite bathroom, 
a telephone line and 24/7 internet access. Rooms are 
cleaned weekly and all linen is provided. Single rooms 
with en-suite are limited, subject to availability, and incur 
additional costs. 


On-campus dining 

During residential terms, all main meals are provided 
three times a day. The campus offers a choice of tasty 
and healthy dining venues: Chambers, an a-la-carte 
fine-dining restaurant; Cascades, an international-style 
fusion bistro; and Cookie’s, an indoor/outdoor café. Light 
snacks are available from the coffee cart and café three 
evenings a week, and wine can be purchased with dinner, 
where Responsible Service of Alcohol guidelines are 
strictly followed. 


Recreational activities 


Students have numerous recreational activities and 
countless outdoor attractions to enjoy, including World 
Heritage-listed national parks, the famous Three Sisters 
rock formations, bushwalks, tours, whitewater rafting, 
horse riding and more. Students can also visit boutique 
shops, bookstores, chocolatiers, art galleries, shopping 
centres, cinemas, bars, clubs, an extensive choice 

of restaurants and several local festivals. 


Campus Duty Manager 


At BMIHMS, your safety is our priority. During the day, 
faculty and staff are on hand to assist with any concerns, 
be they personal or professional. After hours, the 
wellbeing of students is the responsibility of the Duty 
Manager, who can be contacted 24/7 with any issues, 
concerns or emergencies. 


Social facilities 
e Cinema room 

e Air hockey 

e Basketball court 

e Pool tables 

e Café 

e Recreation room 

e Table tennis 

e Football/soccer field 
e Tennis court 

e Gym 

e Outdoor pool and BBQ area 
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Sydney: 
Surry Hills campus 


Steps away from Central Station, our cutting-edge Surry Hills 
campus is located on the fringe of Sydney’s CBD, in the city’s 
cultural and creative hotspot. 


Our Surry Hills campus offers third-year undergraduate students an ideal 
progression from the residential, structured campus at Leura, to independent 
city living and studying. It serves as a personal stepping stone for students, 
before they launch themselves into their new careers. For postgraduate 
students, it’s the perfect environment in which to build new networks with like- 
minded classmates from across the globe. Students can be immersed 

become leaders themselves. _ 
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Campus facilities 


On-campus lounge areas are available for students to 
sit, talk, eat and study together. Kitchen facilities allow 
students to make tea and coffee, store lunches and 
heat food. A Student Representative Council is elected 
every term, and they ensure that plenty of activities are 
planned for you to enjoy. 


Academic facilities 


The campus boasts state-of-the-art teaching facilities 
and a professional learning environment. The Sydney 
campus has its own library, and students have direct 
access to academic staff. 


Accommodation 


Students studying in Sydney live off campus. BMIHMS 
can assist you by recommending accommodation, or you 
can organise your own private housing throughout the 
city and surrounding suburbs. 


Recreation 


As you would expect from a large international city, 
Sydney has entertainment covered. Step outside the 
campus doors to a huge array of restaurants, bars 
and nightclubs, sporting clubs and venues. 


Cost of living 


This will of course vary depending on your 
personal lifestyle. Check out this useful tool from 
Insider Guides that will help give you an estimate: 
insiderguides.com.au/cost-of-living-calculator 
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Facilities 

With Flinders Street campus located in the heart of 
Melbourne’s CBD, everything is at your fingertips. An 
abundance of cafés, restaurants, entertainment venues, 
gyms and recreation centres are situated nearby. Catching 
public transport is also convenient, with Flinders Street 
Train Station located directly across the street. 


Campus life 


You will have the opportunity to engage with students 
from other faculties. You will work collaboratively and 
make friends with people from different cultures and 
backgrounds. 


With state-of-the-art facilities available on campus, 
students can immerse themselves in a forward-thinking, 
stimulating learning environment. Resources on campus 
include intimate lecture rooms, breakout zones for 
study, a computer lab, and an extensive library and 
resource centre. Students have access to internet and 
teaching resources online, allowing for easy revision. 


Social activities 

The Student Representative Council (SRC) runs a range 
of events, from sport to cultural nights to charity 
fundraisers and trips to local attractions. 


Student accommodation 


Students studying in Melbourne live off campus. BMIHMS 
can assist you by recommending accommodation, or you 
can organise your own private housing throughout the 
city and surrounding suburbs. 


Cost of living 


This will of course vary depending on your 
personal lifestyle. Check out this useful tool from 
Insider Guides that will help give you an estimate: 
insiderguides.com.au/cost-of-living-calculator 
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Adelaide: 
Pulteney Street campus 


Our Pulteney Street campus in the centre of Adelaide's CBD 
is exclusively focused on BMIHMS students studying 
a Master of International Hotel Management. 


On the edge of famous Rundle Mall, Pulteney Street campus offers easy access 
to shopping, dining, transport and accommodation options, making it the ideal 
location from which to explore the city. It offers all the same student services 
and support as our multi-faculty Wakefield Street campus nearby, but with 
a specific focus on International Hotel Management student needs. 
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Facilities 

Pulteney Street campus features brand-new, modern 
classrooms and lecture theatres. It’s fully equipped with 
state-of-the-art technology, 24/7 wireless internet, as 
well as a library and computer lab. 


Students can take advantage of numerous dedicated 
study areas, breakout pods and chill-out zones. They 
have unprecedented access to their learning facilitators, 
who share open spaces and hot desks with students 

so that the campus functions as a true democratic 
learning community. 


Campus life 


This campus has been designed to provide spaces for 
all aspects of the student experience from study to 
socialising, offering applied training areas, study spaces 
and places you can relax with new friends. 


Social activities 


The Student Representative Council (SRC) runs a range 
of events, from sport to cultural nights to charity 
fundraisers and trips to local attractions. 


Student accommodation 


Students studying in Adelaide live off campus. BMIHMS 
can assist you by recommending accommodation, or you 
can organise your own private housing throughout the 
city and surrounding suburbs. 


Cost of living 


This will of course vary depending on your 
personal lifestyle. Check out this useful tool from 
Insider Guides that will help give you an estimate: 
insiderguides.com.au/cost-of-living-calculator 
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Your career now and 
beyond graduation 


When you study with us, you'll enjoy career-enhancing opportunities 


Success Coaches 


As a new student, you'll be assigned a 
dedicated Success Coach during your 
first term, to help you become familiar 
with the expectations of studying at 

a university. Our Success Coaches 
work alongside you to increase your 
employability. They provide you with 
an in-depth understanding of your 
natural talents. 


Careers Connect 


Students have access to Torrens 
University's Career Services Management 
System: Careers Connect. Linking future 
hospitality professionals with industry 
leaders, Careers Connect allows students 
to set career goals and to search for 
industry placement and graduate 
opportunities. 


In addition, students can book 
appointments with their allocated 
Success Coach, upload rêsumês and 
cover letters for feedback, and RSVP 

to professional development workshops, 
networking events and on-campus 
recruitment days. 


41 BMIHMS prospectus 


and build networks that will last a lifetime. 


Recruitment expos 


You will have the opportunity to attend 
two on-campus recruitment expos each 
year - one at our Leura (Blue Mountains) 
campus and the other at our Surry Hills 
campus. Recruiters from our Graduate 
Privileged Partners meet with students 
to discuss possible job opportunities 
with their brands. Selected students are 
then invited for one-on-one interviews. 
Many students find industry placement 
roles at these expos, as well as graduate 
positions. Students in Melbourne and 
Adelaide also have regular visits from 
recruiters in the industry, including our 
Graduate Privileged Partners. 


Industry placements (IP) 


Industry experience is a key part of our 
courses, and must be completed in order 
to fulfill your degree reguirements. 


As part of your Bachelor of Business, 
you'll complete two industry placements 
for six months each. 


If you're studying a Master of International 
Hotel Management, you will undertake 

one unit in a workplace environment 

for six months. 


During your industry placements, you 
will reinforce and extend the knowledge 
and skills you learn on campus by 
working in real operational environments. 
This provides you with invaluable 
opportunities to network with peers and 
meet potential employers, while you add 
solid employment history to your CV. 


The experience you gain during your 
placements will also help you define your 
career preferences and future pathways. 
Our students complete their industry 
placements in a variety of 

exciting locations. 


Alumni Mentoring Program 


The BMIHMS Alumni Mentoring 

Program was developed to enhance the 
employability and business skills of our 
graduates. Students are empowered by 
the development of their own business 
network on graduation. This program was 
designed to serve both undergraduate 
and postgraduate final-year students, 

in preparation for their transition 

to the workforce. 


Leadership Speaker 
Series (LSS) 


Our Leadership Speaker Series (LSS) 
features panel discussions for BMIHMS 
students to learn and engage with 
senior managers at the forefront of 
the hospitality industry. Hospitality 
professionals discuss current trends 
within the sector while providing an 
open O&A forum. This gives students 
the chance to gain greater insights 
into possible career paths from those 
leading the field. 


Previous key panellists have included 
general managers from leading hotel 
chains as well as restaurateurs, boutigue 
hoteliers, and travel industry consultants. 


$ 


Watch now 


Graduate Privileged 
Partners program 


The Graduate Privileged Partners (GPP) program offers our highest- 
achieving final-year students exclusive access to our top-tier 
industry partners. It provides a unique opportunity for hospitality 
professionals to recruit our skilled graduates. 


As a GPP student, you'll be introduced to world-leading hospitality groups through 
networking events and on-site visits, helping you build important industry connections. 
You'll receive a range of exclusive benefits designed to expand your opportunities and 

enhance your career prospects. Receiving entry into the Alumni Mentoring Program, 
you'll be guided by industry experts who'll help you build the practical skills, experience 
and network to secure employment as soon as you graduate. 


GRADUATE 


PRIVILEGED PARTNERS 


IHG Marriott 


TER ATHO AU 


TFE hotels 


LANGHAM [e] | 
zz SHANGRI-LA 
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Work anywhere in the world 


With our global industry placement opportunities, you get to 
experience different cultures and develop your skills alongside 


Africa and Middle East 


Four Seasons Johannesburg 
Hyatt Regency Johannesburg 
Jumeirah Burj Al Arab 

Le Meridien Abu Dhabi 
Raffles Doha 

Raffles Hotel Dubai 

Sheraton Grand Doha Resort 
& Convention Centre 

Waldorf Astoria Dubai 

Palm Jumeirah 


America and Canada 


Fairmont Banff Springs 
Hyatt Regency Chicago 
InterContinental Chicago 
Magnificent Mile 

JW Marriott Marquis Miami 
The Langham Boston 

The Lowell Hotel New York 


Rosewood Sand Hill 


Asia 

e Anantara Dhigu Resort 
Maldives 

e Crowne Plaza New Delhi 
Rohini 

e Grand Millennium 
Kuala Lumpur 


e InterContinental Beijing 
Beichen 


e Mandarin Oriental Macau 

e Marina Bay Sands 

e Park Hyatt Seoul 

e Raffles Singapore 

e The Ritz-Carlton, Hong Kong 
e Rosewood Hotels & Resorts 


e Sofitel Legend 
Metropole Hanoi 


industry experts at the best hotels in the world. 


Australia 


Accor Hotels 

Ayers Rock Resort 
Crown Resorts 

The Fullerton Sydney 
Hyatt Hotels & Resorts 
Hilton Hotels & Resorts 
Langham Hotels and Resorts 
Marriott International 
Meriton Suites 

Minor Hotels 

Ovolo Hotels 

QT Hotels & Resorts 


Qualia, Hamilton 
Island Whitsundays 


Radisson Hotels 
Saffire Freycinet Tasmania 


Shangri-la Hotels & Resorts 


Veriu Hotels and Resorts 


Europe and UK 
e The Goring London 
e Hilton Zurich Airport 


e Hyatt Regency London 
- The Churchill 


e The One Barcelona 


e The Peninsula Paris 


*Students are able to 
complete their industry 
placement anywhere in the 
world, and in any property. 
This list is an indication of the 
possible places you may like 
to consider completing your 
industry placement. 


e Walt Disney World Resort Florida 
e The Westin Resort € Spa Whistler 


Robyn on her industry 
placement experience 


"My experience on Hamilton Island has been 
an absolute dream come true. I've achieved so 
much more that I thought I would. It's really 
helped me gain the knowledge and skills I 
need to progress further in this career." 


Scan the OR code to watch 
Robyn tell her full story 
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Corporate social 
responsibility 


We produce future leaders for the global hospitality and 
tourism industries. With a focus on higher purpose, our 
students are committed to social justice causes and corporate 
social responsibility initiatives. 


Be Good 


Be Good is the spirit of Torrens 

University Australia. We are united by a 
belief in the power of education to change 
lives. In addition, we're serious about 
making an enduring commitment to the 
communities we serve. To us, this is about 
purpose and permanence. This is what we 
mean by Be Good. 


Torrens University is proud to be a 
Certified B Corporation — the only 
university in Australia to earn this status — 
and belong to a community of more than 
3,600 companies worldwide that 

are committed to using business 

as a force for good. 


Certified 


© 
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Sala Bai Hotel School 


The principal charity for BMIHMS is 
Sala Bai Hotel School in Cambodia. 


On a global scale, BMIHMS students 
have been raising funds for Sala Bai 
Hotel School since 2004. Sala Bai was 
created to address low school attendance 
among the population, and in particular 
the huge drop-out rate of young girls 
leaving school to help at home, work 

or get married. By educating young 
Cambodians, we give them the means to 
support themselves. Students are trained 
in hospitality and are assisted in finding 
work upon graduation. 


Since 2002, the school has trained more 
than 1100 students, who have found 
employment and economic independence, 
and have improved the living conditions of 
their families. We hold regular fundraising 
events to support Sala Bai, and our 
lecturers visit the school to donate their 
time and expertise. Since 2004, we have 
raised more than $200,000 for Sala Bai, 
enabling them to build a new campus. 


We believe society is best served 
when our students and staff 
use their collective skills and 
experience to create positive 

and lasting change. 


International career 
opportunities 


Thanks to our global alumni network, you can connect 
with graduates who are working in exciting roles across 
a wide range of fields all over the globe. 


After graduating from Blue Mountains International Hotel Management School, you 
become part of our over 7500 alumni network. Our Alumni Association offers you 
a lifetime of invaluable networking opportunities, and can help you to secure the 

best possible employment opportunities. 


BMIHMS Alumni Association 
alumni.bluemountains.edu.au 


Mandarin Oriental Hotel Group 
Guangzhou, Guangdong 

Michael Young Seob Shin 

Director of Food and Beverage 


Marriott International 


Hong Kong, Macau, Taiwan, Hainan 
Hope Lang 
Area Director of Operations 


RIXOS Hotels 
Dubai, UAE 

Elie Abi Samra (2000) 
Director of Talent 

and Culture - GCC 


Hilton Stockholm 
Slussen, Sweden 

Ms Sofie Alsing (2006) 
Human Resources Director 


Marriott International 


Calgary, Alberta, Canada 
Haris Aftab (1995) 


Andaz Delhi i 
guston Penaeth Delhi, India Ski Japan Travel 
our Points by Sheraton s, A ly 
and Element by Westin Hotel de Witte Lelie Mr Hardip Singh Marwah (1996) Hakuba, Nagano 
Antwerp, Belgium General Manager Benjamin Howard (2008) 


Ms Tayla Maroun (2019) 


Hakuba General Manager 
General Manager 


Four Seasons Hotel 
Jakarta, Indonesia 


The Peninsula, London 


5 London, England 
Ms Sonja Vodusek (1994) 
Managing Director 


Four Seasons Hotels 
and Resorts 

San Francisco, USA 

Ms Chiko Kitaoka (1998) 
Assistant Director of Residences 


Ms Desiree Merlina (1995) 
Director of Public Relations and Marketing 
Communications 


Banyan Tree Hotels & Resorts 


Bali, Indonesia 
Ms Veronica Gracia (2016) 


= Food and Beverage Sales 
Branca USA Fusion Original Saigon Centre 
New York City, USA Hoi An, Vietnam 
Ms. Heidi Chen (1998) Ms Camellia Dinh (2012) h oe Hyatt Regency 
Vice President Marketing Director of Sales and Marketing Brisbane 


A . yn Ms Jessica Wheatley (2008) 
u as cup ACEON AI Haciic Director of Sales and Marketing 
New York, USA Malaysia Hilton Hotel 
Ben Hopper (2012) Ms Sonya Brown (1993) iton Hotels 
Managing Director - Americas Senior Vice President Talent & Culture, Sydney 
Southeast Asia, Japan and South Korea A; Hatal ? an ae GAL (2000) i 
. ccor Hotels il enior Commercial Director — Australasia 
Marina Bay Sands Pork InterContinental ' 
Singapore ert Adelaide Iconic Hotels Group 
Mr Shawn Ng (1997) Mr Nathan Frost (1998) Juan Miguel Mercado Melbourne 
Executive Director of Area General Manager Operations (2019) Mr Dion Chandler (1998) 


Western Australia 


Hotel Operations 
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Assistant Hotel 
Services Manager 


Co-Founder and Managing Director 


Adrian Levy 

General Manager 

Osborn House 
Bundanoon 

Australian graduate, 1996 


Andreas Breitfuss 

Director, Food and Beverage 
Services and Product 
Development for P&O Cruises 
Carnival Australia 

Sydney 

Australian graduate, 1993 


Casper Schmidt 
Founder and 

Managing Director 
QCC Collection Limited 
Sydney 

Danish graduate, 2001 


Catherine Parker 
Cluster Director of Sales 
& Marketing 

EVT - Entertainment | 
Ventures | Travel 

New Zealand 

Australian graduate 2003 


Europe 


Catherina Tindal 
Advertising Solutions 
Architect - Google Shopping 
Google 

Hamburg 

German graduate, 2008 


Nitin Bhatia 

Vice President - Operations 
Accor Hotels UK & Ireland 
London 

Indian graduate, 1998 


Sonja Vodusek 
Managing Director 

The Peninsula 

London 

Australian graduate, 1994 


Africa 


Fiona Koske 

Manager 

Saramek Hotel 

Kenya 

Kenyan graduate, 1998 


A few of our many 
esteemed alumni 


Australia and New Zealand 


Douglas Tay 

Rooms Division Manager 
The Langham 

Melbourne 

Singaporean graduate, 2016 


Emma Chalmers 

Senior Event Manager 
ICMS Australasia 
Brisbane 

Australian graduate, 2010 


James Cavanagh 

Sales, Marketing, Revenue 
Specialist 

Robertson Lodges 

New Zealand 

New Zealand graduate, 1996 


Jessica Patterson 
Executive Assistant to 
Chief Financial Officer, 
News Corp Australia 
Sydney 

Australian graduate, 2009 


North America 


Ben Hopper 

Managing Director - Americas 
Trip.com Group 

New York, USA 

Australian graduate, 2012 


Dipen Singh 

Front Office Manager 

The Westin Trillium House, 
Blue Mountain 

Ontario, Canada 

Indian graduate, 2009 


Katie Donald 

Director of Sales and 
Marketing 

The Ritz-Carlton NoMad 
New York 

New Zealand graduate, 1998 


Lauren Puttini 

Assistant Director of Food 
& Beverage 

The Ritz-Carlton NoMad 
New York 

Australian graduate, 2009 


Tim Harris 

Beverage Director 

The Bowery Group 

New York 

Australian graduate, 2001 


Jesus Trejo Estrada 
Sales & Events Manager 
The Ginger Group 
Canberra 

Mexican graduate, 2011 


Kristian Nicholls 
Executive General Manager 
- Client Engagement 
BESydney 

Sydney 

Australian graduate, 1993 


Laura Wiersma 
Marketing and 
Communications 
Manager - APAC 

Vanity Group 

Sydney 

Canadian graduate, 2018 


Marcus Chan 

Area Director of Sales 

& Marketing 

Intercontinental Hotels Group 
Sydney 

Singaporean graduate, 2017 


Asia-Pacific 


Abigail James 
Director of Strategy 
Agency Helix 

United Arab Emirates 
British graduate, 2015 


Erik Billgren 

Complex General Manager 
Anantara Quy Nhon Villas 

& Avani Quy Nhon Resort 

Vietnam 

Swedish graduate, 2005 


Fransiska Handoko 
General Manager 

Risata Bali Resort & Spa 
Indonesia 

Indonesian graduate, 1995 


Ivan Leong 

Director of Services 
JW Marriott 

Macau 

Chinese graduate, 2010 


Jack Widagdo 

General Manager 

Kimpton Hotels & Restaurants 
Suzhou, China 

Indonesian graduate, 2001 


Michael Edwards 

Global Head - 

Workplace Experience 
Macquarie Group 
Sydney 

Australian graduate, 1995 


Michael Eibrink Jansen 
Site Manager 

Catercare 

Perth 

Australian graduate, 1993 


Mohammed Limdiwala 
General Manager 
DoubleTree by Hilton 
Perth 

Indian graduate, 2001 


Paul Sprokkreeff 

CEO 

Webprofits 

Sydney 

Australia graduate, 1994 


Scott Boyes 
Senior Vice President 
Operations - Pacific North 


Justin King 

General Manager 

Vomo Island Resort 

Fiji 

Australian graduate, 2002 
Kate Gerits 

Regional General Manager 
Thailand Central & South 
Intercontinental Hotels Group 
Pattaya, Thailand 
Australian graduate, 1996 


Kay Byung Mo Kwon 

CEO 

Greenee Farmtech Corp 
Seoul 

South Korean graduate, 2009 


Logan Miller 

General Manager 
Nanuku Auberge Resort 
Fiji 

Fijian graduate, 2007 


Philip Lim 


Senior Vice President, Head of 


Regional Operations & Group 
Specialist Services 

Banyan Tree Hotels & Resorts 
Singapore 

Singaporean graduate, 1993 


ACCOR Hotels 
Sydney 
Australian graduate, 1994 


Shaizeen Contractor 

Senior Commercial Director — 
Australasia 

Hilton 

Sydney 

Indian graduate, 2000 


Takehiro Ito 

Director of Sales and 
Marketing 

Voco Gold Coast 
Surfers Paradise 
Japanese graduate, 2001 


Tara McGilvray 

Events & Conference 
Executive 

Holiday Inn Warwick Farm 
Sydney 

Australian graduate, 2008 


Tash Tobias 

Divisional Manager - Lifestyle 
& Community Services 
Brisbane City Council 
Brisbane 

Australian graduate, 1996 


Shawn Ng 

Executive Director 

of Hotel Operations 
Marina Bay Sands 
Singapore 

Malaysian graduate, 1997 


Sherman Chua 

Manager - Service 
Management 

Marina Bay Sands 
Singapore 

Singaporean graduate, 2018 


Youngbin Song 

Director of Rooms 

Vinpearl Resort and Golf 
Nam Hoi An, Vietnam 
South Korean graduate, 2011 
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Diverse career paths 


Developing strong business acumen and dynamic skill sets 
throughout their studies, our alumni have enjoyed rapid career 
progression in hotel and business contexts. 


With growth comes new opportunities - often ones you may have never even considered. From managing 
luxe resorts to leading front-desk teams to running entertainment ventures and events, your career 
opportunities will be limitless. Just like the alumni on these pages, you will perform many exciting roles 
throughout your career - often leading you in directions outside your initial chosen field and industry. 
That's because our gualifications can take you anywhere. 


2010 

Team Leader 

(cross trained in Front Office, 
Events, Food & Beverage 
Mantra Group, Canberra 


2016 

Front Office Manager 

Novotel Darwin Airport 
i & Mercure Darwin 

Airport Resort, Darwin 


2018 

Operations Manager 
The Sebel Quay West, 
Brisbane 
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Jessica James 


Nationality: Australian 
Current role: General Manager, 
Pullman Palm Cove Sea Temple Resort and Spa, 


Palm Cove 


Graduated in 2012 


2014 

Assistant Manager 
& Marketing and 
Events Coordinator 
Mercure Townsville 


2018 
General Manager 
Ibis Styles, Mt Isa, 


2012 

Volunteer Office 
Administration 

& Events Coordinator 
Queensland Police-Citizens 
Youth Welfare Association, Bowen 


2013 

Office Administration 
& Event Coordinator 
Queens Beach Motor 
Hotel, Bowen 


2021 - Present 
General Manager 
Pullman Palm Cove Sea 
Temple Resort and Spa, 
Palm Cove 


2010 

Assistant Sales Manager 

The Fullerton Hotel & The Fullerton Bay 
Hotel, Singapore 


2018 
Business Development Director 
IHG Hotels & Resorts, Sydney 


2022 
Director of Sales and Marketing 
IHG Hotels & Resorts, Sydney 


Marcus Chan 


Nationality: Singaporean 


Current role: Area Director of Sales and 
Marketing, IHG Hotels & Resorts, Sydney 


2012 
Senior Sales Manager 


Singapore Marriott Tang Plaza Hotel, 


Singapore 


Graduated in 2017 


2017 


Business Development Manager 
IHG Hotels & Resorts, Sydney 


2022 - 2023 

Senior Director of 
Sales and Marketing 
IHG Hotels & Resorts, 
Sydney 


2023 - Present 
Area Director of 
Sales and Marketing 
IHG Hotels & Resorts, 
Sydney 
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How to apply 


Application for 
enrolment 


Complete application form, scan and email 
all required documents in the checklist to 
enquiry@bluemountains.edu.au 


Letter of offer 


BMIHMS at Torrens University Australia will advise 
you of the outcome of your application within two 
weeks, if all the required documents are provided. 
To accept the offer, you must sign and return the 
Acceptance of Offer Letter, and pre-pay the new 
student bond. 


Electronic confirmation 
of enrolment 


International students only: upon the receipt of the 
bond deposit and prepayment, BMIHMS at Torrens 
University Australia will formally notify you that 
you have been accepted. 


Admissions office 
PO Box A256 


Sydney South, 
NSW, 1235, Australia 


T: +61 2 9307 4600 


apply.torrens.edu.au 
enquiry@bluemountains.edu.au 


Surry Hills 

campus 

17-51 Foveaux Street, 
Sydney, NSW, 2000 
Australia 


Leura (Blue 
Mountains) campus 
1 Chambers Road, 
Leura, NSW, 2780 
Australia 


Flinders Street 
campus 


196 Flinders Street, 
Melbourne, VIC, 3000 


Australia 


Payment of 
Term 1 fees 


4 


Once the new student bond payment is received, 
the invoice for the full payment of the first academic 
term of studies will be issued in due course. 


Student visa application 
(international students only) 


International students intending to study at 
BMIHMS must apply for an Australian student visa. 


New student 
welcome pack 


Together with the Letter of Confirmation and the 
Electronic Confirmation of Enrolment (international 
students only), you will be emailed a student 
information pack. 


FEE-HELP (Australian students only) 


Australian citizens are eligible for FEE-HELP for part 
or all of their tuition fees. Students must provide 
evidence of Australian citizenship and their Tax File 
Number at the time of enrolment, once on campus. 


Pulteney Street 
campus 

22 Pulteney Street, 
Adelaide, SA, 5000 
Australia 
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Connect with #BMIHMS 


f GBMIHMSAustralia 


You 


@BMIHMS 
@BMIHMS 


lin] @school/bmihms 
Y @BMIHMSAustralia 


torrens.edu.au/blue-mountains- 
hotel-management-school 


The Blue Mountains International Hotel Management School (BMIHMS) courses are 
delivered by Torrens University Australia Ltd, ABN 99 154 937 005, RTO 41343, CRICOS 
03389E. The Blue Mountains International Hotel Management School (BMIHMS) 
courses are delivered by Torrens University Australia reserves the rights at all times to 
vary courses and information listed within this publication. November 2022. For the most 
up to date information visit bluemountains.edu.au. BMIHMS also reserves the right to 
update, amend or replace online versions of this publication without notice. TUA-4206 


